Lecture Wise Course Plan 
	Lecture No.
	Lecture Title
	Lecture Output

	Lecture # 1
	Law of Contract: Offer, Acceptance & Consideration 
	1.1:
Definition of Contract

1.2:
Essential Elements of contracts

1.3:
Offer & Acceptance 

1.4:
Rules Regarding Offer & Acceptance

1.5:

Communication of Officer & Acceptance

1.6:
Consideration

1.7     Rules Regarding Consideration

1.8      No Consideration No Contract with exception 



	Lecture # 2
	Types of Contracts, Capacity of Parties & Free Consent
	2.1 Void & Voidable 

2.2 Illegal Agreement  

2.3 Unenforceable Agreement

2.4 Capacity of Parties to Contract

2.5 Free Consent



	Lecture # 3
	Performance & Termination of Contracts
	3.1    Definition of Performance

3.2 Offer to Perform 

3.3 By whom is a Contract to be Performed

3.4 Contracts which need not be Performed

3.5 Methods of Termination



	Lecture # 4
	Law & Agency
	4.1 Definition of Agency

4.2 Methods of Creating Agency

4.3 Termination of Agency

4.4 Agents duties to principal

4.5 Principals duties to Agent

4.6 Principals Rights 

4.7 Agents Rights



	Lecture # 5
	Sale of Goods Act
	5.1    Definition

5.2 Conditions & Warranties 

5.3 Transfer of Ownership

5.4 Performance of the Contract of Sale

5.5 Unpaid Seller 

5.6 Rights of Unpaid Seller 



	Lecture # 6
	Partnership Act
	6.1    Definition

6.2 The Essential Elements of a Partnership 

6.3 Who can be a Partner

6.4 Registration of Firms 

6.5 Relations of Partners to one Another

6.6 Rights of Partners

6.7 Duties of Partners



	Lecture # 7
	Company Law
	7.1 Definition of a Company

7.2 Memorandum of Association 

7.3 Articles of Association

7.4 Formation of A Company

7.5 Company Management

7.6 Winding Up



	Lecture # 8
	Meaning , Utility and Scope of Business Ethics
	8.1:
First hand idea about the concept of Business Ethics and Social Responsibility

8.2:
Definitions of Ethics and Business Ethics

8.3:
Types of Ethical Study 

8.4:
History and Development of Business Ethics

8.5:
Understanding the concepts of Ethics & Morality, Morality and Etiquette and Morality and Law

8.6:
Utility and Scope of Business Ethics

8.7:
Business Ethics in Islam

8.8:
Case Analysis –  Case Number- 12 “Drug Store”



	Lecture # 9
	Understanding the Theories and Tools of Business Ethics
	9.1: 
Idea of the three  moral principles

9.2: 
Major Ethical Theories

A. Ethical Egoism

B. Utilitarianism

C. Universalism

D. Virtue Ethics

9.3: 
Ethical Models & Tools of Ethics

9.4: 
Islamic Ethical Concepts 

9.5: 
Case  Analysis – Case- 1 “Car Economy Case”



	Lecture # 10
	Concept of Managerial Ethics, its implications and Ways 
	10.1:
The Domain of Managerial Ethics

10.2:
Approaches to Managerial Ethics

10.3:
Factors of Managerial Unethical Practices

10.4:
Parties Affected by Managerial Decisions

10.5:
Ways to Ethical Managerial Decisions

10.6:
Managerial Ethics in the light of Islam

10.7:
Case Analysis –  Case Number- Case -5 “Kyao”



	Lecture # 11
	Understanding Corporate Ethics and Ensuring Corporate Ethical Environment
	11.1:
Corporate culture and  Collective Moral Responsibility

11.2:
Opposing Views of Corporate Responsibility 

11.3:
Ethical  Access to Corporate Information 

11.4:
Corporate Ethics in Islam

11.5:
Case Analysis –  Case- 11 “Levi Strauss”



	Lecture # 12
	Ethics in Buying- Selling Goods/ Services
	12.1:
Buyers Compared to Sellers

12.2:
Sellers Rights as a Market Power

12.3:
Legal Provisions and Enforcements

12.4:
Emergence of Consumerism Movement

12.5:
Consumer Protection Measures through different Rights

12.6:
Marketing Ethics

12.7:
Buying – Selling Behaviour in Islam

12.8:
Case  Analysis –Case No- 3  “Beta Company”



	Lecture # 13
	Code of Ethics and Social Audit


	13.1:
Morality and Social Audit

13.2:
Corporate Codes

13.3:
Commitment to High Ethical Standards

13.4:
Institutionalization of Ethical Standard

13.5:
Corporate Social Reporting and Social Performance

13.6:
Code of Ethics in Islam

13.7:
Case Analysis – Case Number- 10  “Advertising Code”




Text Books

1. Mofizul Islam, “Commercial Law” 

2. Dr A R Khan, “Business Ethics”, Ruby Publications, 2000.

B u s i n e s s   L a w 
a n d  
E t h i c s

Ahsan-Kabir
 Department of Business Administration

Program Director
BBA Distance Program
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